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In this catalogue ATTF takes pleasure in presenting some gifts, chosen in a random way,
received from some of its partners or participants. ATTF would like to take this opportu-
nity to thank those who have given these wonderful presents.
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Foreword

All over the world, people are striving to improve
their quality of life, in their legitimate quest to catch
up with the standards achieved by the most developed
nations, which is essentially what globalisation is all about.
Many economies are still at the developing stage, numer-
ous are those which have emerged from poverty and are
forcefully taking off to claim a bigger role on the world
stage, others again are completing their transition from
centrally planned models to a market-based system.

Common to all is the recognition that their economic
growth will lose its footing and stall if the development
of their financial sector does not keep pace. Out of this
arises a huge demand for financial know-how and an
almost insatiable search for talent to build and run the
financial infrastructures required by a modern economy.

As an international financial centre of long standing and
high reputation, Luxembourg has much to contribute
towards satisfying that worldwide demand. Its financial
institutions have amassed considerable experience in a
broad array of products and services; its university, its
School of Finance, the specialised education facilities of

the Chamber of Commerce and the private sector offer ' Mr Jean GUILL
highly rated diplomas in financial studies. The generosity Chairman of the Board of ATTF
of its Government, which ranks among the very top pro- Director of Treasury,

viders of public development aid, makes it possible to Ministry of Finance, Luxembourg

address the needs of developing or emerging countries
at little or no cost to the beneficiaries.

This is where ATTF comes in.

The Financial Technology Transfer Agency (ATTF) was created specifically to meet requests for
training and consulting emanating from countries that have a proven need for the acquisition of
financial knowledge. The unique combination of Luxembourg’s private and public sectors among
its shareholders allows ATTF to draw on a large number of committed experts, to fully exploit the
synergies between the competences of the educational as well as the financial system and to make
the best use of the availability of public funding.

The aim of this catalogue is to set out the full range of services on offer at ATTF, distinguishing
between its main “business lines” which are: seminars and workshops organised as a rule in the
beneficiary country, training packages arranged mostly with educational institutions in Luxem-
bourg, consulting given on the spot. Tailor-made solutions are always being considered. The cata-
logue highlights the importance allotted to the quality control of all ATTF “products” (comprising
internationally certified diplomas) which, as of 2008, will all be validated by external experts. The
catalogue also explains to what extent and under which conditions ATTF services are subsidised by
the Grand-Duchy of Luxembourg, in particular if extended to partner countries.

As our partners grow and develop, their needs keep changing. It is essential for ATTF to stay in-
formed about those evolutions and this catalogue will have to adapt accordingly. Do not therefore
understand this as a one-sided and static offer, but tell us what you find missing from our services
and we shall do our best to take care of your wishes in our next edition.

Jean GUILL
Chairman of the Board of ATTF
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About ATTF

The Financial Technology Transfer Agency, better known as ATTF, was created in October 1999 as
a legal stock company by seven shareholders:

The State of the Grand-Duchy of Luxembourg (Ministry of Finance - main shareholder)
Central Bank of Luxembourg (BCL)

Chamber of Commerce of the Grand-Duchy of Luxembourg

Financial Sector Supervisory Commission (CSSF)

Institute for Training in Banking, Luxembourg (IFBL)

Luxembourg Bankers' Association (ABBL)*

University of Luxembourg

The objective is to give ATTF a foundation of shareholders, both public and private, representing
the major players of the financial centre of Luxembourg.

ATTF has two objectives :

e To provide technical assistance to partner countries/regions
e To promote Luxembourg as a financial centre in the partner countries

Within the framework of its first objective, ATTF offers training and consultancy programmes in
financial matters (including microfinance) in the partner countries or in Luxembourg. It also offers
specific study visits in Luxembourg through a “Discover the Luxembourg Financial Centre” pro-
gramme focusing on general or specific topics. The final objective is to help strengthen the financial
structure and to support sustainable development in the partner countries. ATTF cooperates with
about 34 partner countries/regions (see next page) all over the world. In each of these countries, it
has official counterparts (see next page) which represent, in one way or another, the whole banking
or financial community of the country.

Within the framework of its second objective, ATTF helps develop contacts and links between
banks and bankers based in Luxembourg and in its partner countries/regions. It also participates
in official missions abroad and in reception of and presentation to official foreign delegations in
Luxembourg.

(*) In 2002, the ABBL was replaced by the Federation of the Professionals of the Financial Sector (PROFIL). PROFIL gathers the following entities :
Association des Banques et Banquiers, Luxembourg (ABBL), Centre de Transferts Electroniques (CETREL), Institut des Réviseurs d’Entreprises (IRE),
Ordre des Experts-Comptables (OEC), Association des Compagnies d’Assurance (ACA), Association Luxembourgeoise des Fonds d'Investissement
(ALFI), Société de la Bourse de Luxembourg S.A, Association des Professions de la Finance, Luxembourg, Association Luxembourgeoise des Profes-
sionnels du Patrimoine (ALPP). 9
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ATTF's Partner Countries / Regions and
Related Official Counterparts

Azerbaijan

Bosnia and Herzegovina
Bulgaria

Cape Verde

China

Croatia

Cyprus

Czech Republic

Egypt

Estonia

Georgia
Hungary
Kazakhstan
Kosovo
Laos
Latvia

Lithuania
Macedonia
Malta
Moldova

Mongolia
Montenegro
Poland
Romania
Russia
Salvador
Serbia

Slovakia
Slovenia
Tunisia

Turkey
Ukraine
Uzbekistan
Vietnam

National Bank of the Republic of Azerbaijan

Central Bank of BiH - Banks Association of BiH

Association of Commercial Banks - International Banking Institute
Banco de Cabo Verde

The People’s Bank of China

Croatian Chamber of Economy

The Institute of Financial Services

Czech National Bank - Bankovni Institut Vysoka Skola

Commercial Office of the Egyptian Embassy in Belgium
Egyptian Banking Institute

Bank of Estonia - Estonian Financial Supervision Authority
Estonian Banking Association
National Bank of Georgia

National Bank of Hungary - Hungarian Banking Association
Financial Institutions’ Association of Kazakhstan

Kosovo Bankers Association

Bank of the Lao PDR

Financial and Capital Market Commission - Consulting and Training
Centre of Association of Latvian Commercial Banks - Bank of Latvia

Association of Lithuanian Banks
Ministry of Finance
Malta Bankers’ Association

Financial-Banking Training and Consultancy Centre of the Banks
Association “ABM Consulting”

Ministry of Finance - Banking Training Centre (Bank of Mongolia)
Banks Association of Montenegro

National Bank of Poland - Polish Bank Association

Romanian Banking Institute

Bank of Russia - Association of Banks

Association of Banks of Salvador

Association of Serbian Banks - Academy of Banking and Finance
(National Bank of Serbia)

National Bank of Slovakia - Association of Banks
Bank of Slovenia - The Bank Association of Slovenia

Association Professionnelle Tunisienne des Banques et Etablisse-
ments Financiers

Banks Association of Turkey

National Bank of Ukraine

Banking and Finance Academy of the Republic of Uzbekistan
State Bank of Vietnam



ATTF’s Expertise

ATTF has an important portfolio of experts in financial and related matters. This portfolio is re-
viewed and enriched on a regular basis. These experts are chosen on the basis of a strict proce-
dure of selection, strongly based on technological and pedagogical skills. Those who have a long
experience with ATTF are given the official title of “Official ATTF Senior Expert”. The experts are
clearly expected to respect and behave according to the action principles described in the Charter
as well as the corporate values of ATTF (see below).

The majority of experts work in banks or financial institutions based in Luxembourg. Other experts
are consultants in financial institutions and have extensive experience. They are all required to have
a very good knowledge of the Luxembourg Financial Centre.

ATTF also expects its experts to have a good knowledge of the partner countries they are working
with. In this respect, each mission starts with a briefing between ATTF and the expert, and ends
with a debriefing based on a report written by the expert. In training, the work of the expert in its
various aspects is evaluated by the participants according to strict procedures. ATTF expects its
experts to continuously receive high marks in the evaluations.

ATTF’s Charter

ATTF is fully integrated in the institutional infrastructure of the Luxembourg financial market. It is
fully committed to abiding by the ethical code of the banking industry drawn up during the general
meeting of the “Association des Banques et Banquiers, Luxembourg” (ABBL, Luxembourg Banker’s
Association) on 26 April 2005.

ATTF is a member of the European Bank Training Network (EBTN). As such, it is fully committed
to complying with the Code of Professional Conduct and Practice adopted by the Network on 6
October 2000 and with the Code of Conduct and practice for members approved by the Network
on 9 June 2006.

ATTF undertakes to respect both the above codes and to react appropriately, as and when, it
deems this to be valid or necessary.

ATTF is a banking and financial training and consulting institution operating in cooperation with
countries with emerging or transitional economies. As such, it is fully committed to a number of
action principles and values.

Action Principles

1. The Agency takes as its reference shareholder, the State of Luxembourg itself. Its own actions
are inspired, ipso facto, by the fundamental principles guiding the policy of the government of
the Grand Duchy. The State of Luxembourg is a founder member of the European Union. Thus,
the Agency is committed to the aims defined by the European Union, and respects the intrinsic
values incorporated therein.

2. The Agency is clearly committed to contributing to long-term development that ensures a
healthy balance between human, social and economic requirements.

3. The Agency is convinced that a strong and healthy banking and financial system with irre-
proachable ethics is a key factor in long-term development. It is therefore concerned to assist
in building and implementing such a system and keeps this factor permanently in mind.

4. The Agency is convinced of the significance of the social responsibility of the financial and
banking institutions in the fight against all aspects of international crime.

5. The Agency's cooperation activity is balanced in the contribution it makes to the banking and
financial community in all the countries it works with: it does not favour any one in preference
to any other.



ATTF’s Expertise

6. The Agency places great emphasis on the quality of
the services it offers. This forms the foundation of its
activities and is a prime factor in determining its ac-
tions and priorities, taking into account the operational
resources available.

7. The Agency places the people and the context in which
they are evolving at the centre of its action, and takes into
account relevant differences in culture and experience.

8. The Agency requires an exceptionally high degree of
professionalism from its experts, both in terms of the tech-
nical and teaching expertise. Consultants are chosen for
their professional integrity, their open-mindedness towards
others and towards the world, as well as for their human
qualities.

9. The Agency requires that the members of its staff carry out
their functions in the spirit of this Charter.

10. Through its commitment to these principles, the Agency
hopes to contribute to the emergence and building of a
more just, more peaceable and more open world for all.

ATTF’s Corporate Values
The Agency expects from its staff and experts:

enthusiasm and professionalism

integrity and transparency

responsibility and reliability

open-mindedness and sense of communication.

The Agency bases its interaction with all its stakeholders on the
following principles:

Staff and experts

e Being the heart of the institution
e Pursuit of excellence

Founders

e  Projection of an image of excellence of Luxembourg
and its financial centre
e  Maximisation of long term intangible values

Partners

e Respect for others and for cultural differences
e Cooperation and consensual spirit
e Mutual enrichment

Society

e Respect of civil duties
e Commitment to excellent corporate citizenship
e Dedication to social responsibility







ATTF’s Financial Resources

Presently, ATTF cooperates with 34 countries/regions (see above): new members of the EU, other
European countries/regions and emerging countries all over the world.

At the end of each year, ATTF develops an official cooperation programme with each of its official
partners in 34 countries/regions for the following year. This cooperation is largely financed by the
Luxembourg Government, the remaining costs being borne by the participants of the involved coun-
tries (such as a small contribution for the participation to the seminars organised in Luxembourg
and the flight tickets, local organisational costs for seminars organised in partner countries).

Beyond the cooperation programmes mentioned above, for a fee, additional programmes can be
offered either to the 34 partner countries/regions or to emerging countries having no official co-
operation programmes with ATTF. In this last case, cooperation will be decided on a case by case
basis by the Board of ATTF. In such circumstances, the prices are divided into three categories
which are mainly defined according to the level of GDP per capita and the level of development of
the financial system of the country involved. On request, ATTF can give detailed information about
this pricing policy which aims to bring help to countries/regions with an economy in transition or an
emerging economy. The offer of such additional programmes depends however on the availability
of ATTF means (experts, staff members, time...).

In addition to programmes financed by the Luxembourg Government and those organised on a
paying basis, a third possibility exists. The financing of programmes can also be shared between
the Luxembourg Government through ATTF and one given partner country, in proportions defined
on a case by case basis. This gives the concerned partner country the possibility to get more
programmes with the budget allocated to it by ATTF.






ATTF’s Training Offer

ATTF's offer comprises:

A. TRAINING
1. Seminars / workshops
2. Training packages
3. Tailor-made programmes
B. CONSULTING

A. TRAINING

1. Seminars and Workshops

ATTF offers a large variety of topical seminars and workshops. A list of topics with a short descrip-
tion of the objectives, target group and content is given hereafter. These elements are only indica-
tive. They can be adapted according to specific wishes or contexts. Additional topics can also be
offered on request if the relevant expert is available within ATTF's portfolio.

The methodology used is generally a mix of theoretical presentation, exercises, case studies and
best practices descriptions. It is aimed to be highly interactive. The methodology can also be
adapted according to specific wishes or contexts.

As of 2008, all the seminars and workshops have to be validated at technical and pedagogical
levels by specialists from quality committees.

In principle, seminars and workshops offered are designed to be held in foreign countries. How-
ever, on request, they can be held in Luxembourg for groups of participants of foreign countries.

The seminars/workshop are given in English. On request of a counterpart, they can be given in
another language, for example French. This depends however on availability of experts. If an inter-
pretation (simultaneous or sequential) is needed, the cost is borne by the counterpart.

The topics hereafter are presented to the audience according to factors such as the expert, the
economic, technical and cultural context of the concerned country.

The various topics offered are structured according to three themes: context, management and
technical matters. This list is not exhaustive.

Context topics

e Sovereign capital markets and international credit risks
e International financial markets
e Luxembourg financial centre

Management topics

e Assets and liabilities management

e Banking performance and quality management
e Banking strategy and bank organisation

e  Branch management

e Branches network management



ATTF’s Training Offer

Compliance

E-banking, managerial approach
Leadership and team building
Marketing and strategic planning
Human resources management

Technical topics

Basel ll

Communication skills

Credit management and assessment
Financial analysis of a bank
Financial engineering

Insurance products

Internal and external audit
International accounting standards
Investment and pension funds
Microfinance concepts

Money market operations

New financial products: derivatives
Portfolio management

Prevention of money laundering
Private banking

Project finance

Risk management

SME’s balance sheet analysis

2. Training Packages

ATTF also offers a number of training packages - see list
hereafter. Some prepare candidates for an examination
leading to an official certificate, many of them internation-
ally recognised. These packages are offered in coopera-
tion with official ATTF partners in Luxembourg (see the
list of partners hereafter).

Most packages are validated at a technical and peda-
gogical level by specialists within the framework of qual-
ity committees where official ATTF partners, depending
on the subject, play a significant role.

List of packages:

¢ ACI dealing certificate

e Compliance

e Discovering the European Financial Centre
Luxembourg

Fund industry

Human resources management

ICMA Pre-Foundation certificate

International training in financial risk manage-
ment

e Prevention of money laundering

e  Private banking

These packages are offered in cooperation with official
ATTF partners in Luxembourg.




ATTF’s Training Offer

Partners in education and training

TJ

LUXEMBOURG
SCHOOL // FINANCE

The Institute for Training in Banking / IFBL (www.ifbl.lu) belongs
to the Luxembourg Bankers Association (ABBL) and offers training pro-
grammes in French, German and English.

The institute offers specially designed training curricula with exams and
official certification tailored around banking and financial products and
relating to specific jobs mostly in the field of private banking and in the
investment fund industry:

Jobs linked to private banking:

e  Private banking assistant
e Private banking relationship manager

Jobs linked to the investment fund industry:

Depository bank agent
Accountancy agent
Transfer agent
Compliance officer
Legal aspects officer

The Training Institute of the Chamber of Commerce (www.ifcc.lu)
offers a wide range of training solutions to companies in Luxembourg.
IFCC trainers combine subject knowledge and “real world” experience in
order to develop and deliver effective training programs. Training may
be offered on a wide variety of topics that include business, technical,
management and personal development skills. All training actions are pro-
vided at the site of the Chamber of Commerce.

The Luxembourg School of Finance / LSF (www.Isf.lu) of the Univer-
sity of Luxembourg (www.uni.lu) offers a Master of Science in Banking
and Finance (part and ful-time basis). The programme, a balanced
approach to business education, links theory to realworld business. It
is lectured by a renowned faculty recruited from leading institutions and
guarantees a truly multicultural and international environment.

In cooperation with these institutions, ATTF can provide specific training courses or programmes
on request. The programmes offered by IFBL, IFCC and LSF can be adapted to specific needs or
contexts; such adaptation would, however, depend on the nature of the course, the programme or
the topic and also to the availability of experts and ATTF staff members.

Do not hesitate to refer to the websites of IFBL, IFCC and LSF (we recommend you do this on a
regular basis because of the rotational aspect of some of the courses and programmes) and to
contact ATTF for further consideration of the development of specific training courses based on the
programmes and courses presented on those websites.
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Partner in project management

é LUX-DEVELOPMENT The Luxembourg Agency for Development Coopera-

Luxembourg Agency for Development Coope

tion / Lux-Development (www.lux-development.lu) is the
Luxembourg Agency for Development Cooperation respon-
sible for execution of bilateral aid projects financed by the
Luxembourg government.

Lux-Development and ATTF are working together on develop-
ment projects which involve training in the financial sector.
Current countries of cooperation are Laos and Vietnam.

Partners related to financial professions
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POG

Personnel Officers

The Luxembourg Bankers Association / ABBL (www.abbl.lu, www.luxem-
bourgforfinance.lu) is the professional organisation of most banks and other
financial sector professionals established in Luxembourg. Its purpose is to
defend and foster the professional interests of its members.

The Association of the Luxembourg Fund Industry / ALFI (www.alfi.lu).
Its mission is to lead industry efforts to make Luxembourg the most attractive
international centre for investment funds. As the representative body of the
investment fund community, its goals are to:

help members capitalise on industry trends

shape regulation

encourage professionalism, integrity and quality
promote the Luxembourg investment fund industry.

The Professionals of Risk Management / PRIM (www.prim.lu)

o offers a platform to risk managers or others, who for professional
reasons, are interested in the procedures and the techniques of risk
management, insurance and asset & liability management commonly
used by the industry.

e  promotes exchanges between people interested in risk management
both at the national and international level.

e sits on various consultative committees on internal controls: PRiM's
goal is to become a representative body, invited by the CSSF, taking
position on new bills of law, decrees, directives by the different state
and parastatal authorities, banking institutions, etc.

The Personnel Officers Group / POG (www.pog.lu)
The Personnel Officer's Group (POG) is an Association of Human Resources
Managers of companies established in Luxembourg.

The fundamental objective of POG is to be a network for professionals seeking
to exchange HR ideas and techniques, in order to develop this function to its
highest expression, thus becoming a prime contributor to the development of
the financial market place and to the quality of its human capital.
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3. Tailor-made programmes

Upon request, tailor-made programmes can be designed. This depends however on the resource and exper-
tise available at ATTF and its official partners.

Tailor-made programmes can take various shapes and duration, and apply to different fields and matters. They
are designed in cooperation with the counterpart in the concerned country. Several tailor-made programmes
have been implemented by ATTF. Among others, the following examples can be given:

A package with examinations on “Operational Key Aspects of the Management of a Commercial Bank” was
attended by the same participants and composed of 7 workshops of 4.5 to 6.5 days each covering the
following topics:

Banking Strategy and Bank Organisation

Human Resources Management

Corporate Governance, Compliance and Prevention of Money Laundering
Internal Control and External Audit

Risk Management / Assets and Liabilities Management

Branches Network Management / Marketing

Bank Simulation Game

A package with examinations on “International Financial Markets” was attended by the same participants and
composed of a basic workshop of 5 days completed by 4 specialised workshops of 5 days each organised in
4 different specialised modules:

1) Financial Environment and Products

Workshop 1: Equities and Bonds

Workshop 2: Money Market, Raw Materials and Change

Workshop 3: Macro and Micro Environment

Workshop 4: Corporate Governance, Compliance and Risk Management

2) Advanced Financial Products and Assets Management

Workshop 1: Derivative Products

Workshop 2: Structured and Alternative Products
Workshop 3: Financial Analysis and Portfolio Management
Workshop 4: Asset and Liability Management

3) Corporate Finance and Credits

Workshop 1: Corporate Finance
Workshop 2: Credits

Workshop 3: Risk Management

Workshop 4: Financial Accounting Analysis

4) Institutional Asset Management

Workshop 1: Fund Industry

Workshop 2: Insurance and Pension Fund Industry, Asset and Liability Management
Workshop 3: Portfolio Management

Workshop 4: Case Studies
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Tunisia

A package on "Quality Management of Bank Branches” in French, composed of 3 workshops of 4
days each covering the following topics:

e Best Practice Accueil et Techniques de Vente
Vers une culture de qualité en agence
e Qualité : approche d'une analyse des chaines de valeurs

A package on “Insurance” followed by the same participants, composed of 4 workshops of 4 days
each on the following topics:

e Workshop 1: Technical topics such as the actuarial skills, life/P&C and claims settle-
ment

e Workshop 2: Technical topics covering advanced IT technology in the insurance market
and IT applications in underwriting and portfolio management

e Workshop 3 and 4: Soft matters covering the global insurance market, insurance and
re-insurance products and the insurance market within the EU. More specificly: The
transactional business, the corporate management structure, the insurance risk man-
agement, the insurance business philosophy and investment management.
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B. CONSULTING

Consulting can be offered for short or medium durations.
The same conditions apply as to those for tailor-made
programmes.

Consulting can consist of long lasting implementation of
projects. In such cases, ATTF works in partnership with
Lux-Development which has specific expertise in project
management.

Consulting can take various forms and duration, and apply
to different fields and matters. This is accomplished in full
cooperation with the counterpart in the partner country.
Several consulting actions have been conducted by ATTF.
Among others, the following examples can be given:

Study mission for designing a specific actions programme
aimed to help Romanian commercial banks in the implemen-
tation of Basel Il principles.

Study mission for designing an actions programme to be
spread over 2 or 3 years and comprising of advisory and
training aspects aimed to help the Vietnamese authori-
ties strengthen the development of the capital markets in
Vietnam.

Study mission for designing an actions programme aimed at
helping the Lao authorities to develop training structures in
banking in the country.

Various countries

Study visits to analyse the global banking and financial
context of these countries in order to initiate or develop spe-
cific cooperation programmes with them.
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« OVEREIGN CAPITAL MARKETS AND
INTERNATIONAL CREDIT RISKS

Objectives

To provide an overview of sovereign debt capi- o"te)(t Tom:
tal markets and international credit risks that will oplcs
give participants an understanding of the subject

and equip them to interact with specialists by

covering the following topics:

Yield curves

Credit risks and mitigation

Political risks

Sovereign bond issuances
Domestic and international markets
Opportunity cost of debt

Long maturity issuance programme
Investor requirements

Non foreign debt as an investment.

Audience
Young to senior banking professionals, finance

specialists or government officials who need an
introduction to the subject.

Duration

3 to 5 days

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000




NTERNATIONAL FINANCIAL MARKETS

Objectives

on,
To provide an overview of international financial te)(t Top.
markets by describing different instruments (debt, Ics
equities, entitlements and investment funds),

markets, activities (trading, matching, settlement
and custody), players and future trends.

Audience

Young and middle executives of financial institu-
tions.

Duration

3 to 5 days

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000
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EUXEMBOURG FINANCIAL
OENTRE

eccccce

Objectives

eccccccee

To provide the participants with a description of
the Luxembourg Financial Centre, its structure,
its actors, its general regulatory framework, its
business activities and its main products with an
emphasis on private banking, investment funds
and pension funds industries.

eccccccce

ecccccce

Audience

eccccccce

Banking and financial institution executives
involved in the development of the marketplace.

eccccccce

Duration

3 to 5 days
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ASSETS AND LIABILITIES MANAGEMENT

Objectives

To give the objectives of assets and liabilities
management (ALM) and a general idea on
key methodologies used in the ALM process,
including methods for assessing interest
rates risk, as well as methods for assessing
economic value risk.

Audience

Executives from central and commercial
banks.

Duration

3 to 5 days

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000
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SJANKING PERFORMANCE AND QUALITY
ANAGEMENT

Objectives

To introduce participants to the concepts and
techniques involved in translating banks’ stra-
tegic targets into operational objectives; to
analyse the cost/income ratio as operational
performance indicator; to focus on opera-
tional and credit risks in the context of the
new capital adequacy proposals of the Basel
Committee on Banking Supervision; to focus
on quality management and on its impact on
the functioning of the organisation.

Audience

Middle level executives and young executives
of commercial banks.

Duration

3to 5 days

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000




ANKING STRATEGY AND BANK
O RGANISATION

Objectives

To describe the main driving elements that
define the global strategy of a bank; their
impact on the organisation of this institution
and its various related managerial aspects,
with a special explanation of today and tomor-
row's challenges.

Audience

Top and middle level executives of commer-
cial banks.

Duration

3 to 5 days

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000
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sRANCH MANAGEMENT

Objectives

To review essential activities of branch man-
agement in a commercial bank, in order to
improve the overall value of the branch to
its customers and employees alike; subjects
studied from the managerial viewpoint cover
marketing, goal setting and planning, rev-
enues, control, sales process and staff mo-
tivation aspects.

Audience

e  Present or future executives

e Senior executives or section
heads

e Any officer in a managerial posi-
tion.

Duration

3 to 5 days

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000
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5RANCHES NETWORK MANAGEMENT

Objectives

To define a distribution strategy using the appro-
priate channel and integrating its various aspects:
strategy, marketing, competitive advantage and
value creation, network organisation, segmenta-
tion of customers, direct banking and Internet.

Audience

Executives in charge of a distribution network.

Duration

3 to 5 days

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000




®OMPLIANCE

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Objectives

To help participants recognise and understand
key compliance items, from both a manage-
rial and operational viewpoints; including
customer due diligence, fraud preventions,
money laundering regulations and procedures
as well as a description of the international
context of the matter.

Audience

Bank executives

Risk managers

Compliance officers
Anti-money laundering officers
Internal auditors.

Duration

3 to 5 days

35
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-BANKING, MANAGERIAL APPROACH

Objectives

To present an overview of the risks related to
e-banking and how to tackle them, the new
legislation the regulators create and apply, the
related commercial and technical challenges and
the online bank customers.

Audience

e Executives of commercial banks,
especially those related to compliance
and internal audit activities.

e Executives of regulatory authorities.

e Executives of audit firms.

e Executives of financial departments
of companies linked to the banking
world.

Duration

3 to 5 days

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000
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EADERSHIP AND TEAM BUILDING

Objectives

To provide the participants with a comprehensive
overview of the various aspects of the human
resources management of a small group (man-
ager and direct subordinates) with a focus on real
life situations covering human behaviour (com-
munication, individual and group behaviour), man-
agement of current situations (dialogue, meeting,
negotiation time, stress, problem solving) and
leadership (command functions, giving orders,
delegation, assertion).

Audience
e Human resources managers and
executives.
e Training department managers and
executives
e Heads of departments, sections,
groups.
Duration

3 to 5 days
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ARKETING AND STRATEGIC PLANNING

Objectives

To provide a methodology for marketing and
planning in order to transform the corporate
mission into reality; how to achieve related
goals for the benefit of the customers, the
employees and the investment community by
presenting a certain number of key elements:
basic concepts, market opportunities, mar-
ket segmentation, market mix and creation of
a competitive advantage.

Audience
All key executives of services organisations,
be it with a line or staff responsibility, and

more specifically, executives responsible for
strategic planning, marketing and sales.

Duration

3 to 5 days

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000
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3 UMAN RESOURCES MANAGEMENT

Objectives

Human resources management is a very extend-
ed matter. Many different and/or complementary
objectives can be covered from a global ap-
proach, as well as from a detailed approach. Any
type of seminar focusing on specific aspects of
human resources management can be organised
upon request.

Audience

The target group has to be defined according to
the specific topic chosen.

Duration

3 to 5 days
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Objectives

To provide an overview of the Basel Il provisions,
emphasising largely on pillar | (minimum capital
requirement), establishing links to conceptual
underpinnings of the new capital framework and
addressing potential issues on implementa-
tion and presenting pillar Il (supervisory review
process) and pillar lll (market discipline) in a more
general way.

Audience

National supervisors or regulators
Basel Il project managers

Risk managers and/or controllers of
commercial banks or similar financial
institutions

IT related managers involved in imple-
mentation

Staff from credit or operational depart-
ments.

Duration

3 to 5 days
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$OMMUNICATION SKILLS

Objectives 7;9%

i
To provide the participants with a comprehensive 7bpic Ca/
overview of the various aspects of the commu- s

nication process (including perception, verbal
and non-verbal aspects) in companies and its
consequences, with a focus on real life situations
(dialogue, meeting, negotiation) including prac-
tical considerations based on transactional
analysis and neuro-inguistical programming.

Audience
e Human resource managers and execu-
tives
e Heads, executives of training depart-
ments
e Heads of departments, sections,
groups.
Duration
3 to 5 days

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000
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OREDIT MANAGEMENT AND ASSESSMENT

Objectives

) Tecy, .
To introduce participants to some best practices Ibpl' "»‘al
in the internal organisation of credit activities; Cs

to present the different approaches of credit
analysis and risk at both credit and global levels,
the features of a performing credit organisation,
the links between credit activities and capital
adequacy ratio and the credit process reengi-
neering.

Audience

e Middle executives in charge of credit
activities

e Credit officers (front, middle and
back office) in commercial banks and
financial institutions.

Duration

3 to 5 days
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INANCIAL ANALYSIS OF A BANK

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Objectives

To create awareness of the inherent risks
existing in the traditional inter-banking busi-
ness and learn to use the adequate risk
assessment methods to evaluate and manage
these risks by using quantitative and qualita-
tive tools. To have a better understanding and
be able to evaluate the financial performance
of a bank in its national and international
context by applying an industry comparison.

Audience
e Bank executives
e Banking relationship managers
e  Corporate managers
[ ]

Risk managers

Duration

3 to 5 days
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INANCIAL ENGINEERING

Objectives 76%

i
To know the international fiscal context; to be 7bpic Ca/
aware of fiscal and penal risks for the customer s

and the banker; to know the main principle of
European tax systems and holding companies;
to understand the mechanisms of bilateral and
multilateral tax treaties; to be able to perceive
the opportunities of and from financial engineer-
ing through private estate planning and corporate
(trading and financial) companies; to develop new
banking business through financial engineering.

Audience

Private bankers

Corporate account managers
Legal department officers
Tax department officers
Auditors

Investors.

Duration

3 to 5 days

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

47 e




INSURANCE PRODUCTS

jectiv
Objectives Tooy,
To provide knowledge and use of insurance Ibpl' "»‘al
products with a special emphasis on life Cs

insurance products covering legal, financial,
taxation and confidentiality aspects, as well
as behavioural aspect related to customers.

Audience

Middle to top executives involved in customer
relationships and in products development.

Duration

3 to 5 days
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NTERNAL AND EXTERNAL AUDIT

Objectives 7;9%

i
To give participants an overview of the objective, 7bpic Ca/
the role, the organisational position, the organisa- s

tion, the duties, the processes of an internal audit
department in a commercial bank and those, mu-
tatis mutandis, of an external audit firm.

Audience
e Middle level executives
¢ Internal auditors
e Risk managers
e Compliance officers.

Duration

3 to 5 days

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000
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NTERNATIONAL ACCOUNTINERSIANIDLON

Objectives

To provide an overview of the actual status of
IAS/IFRS (International Accounting Standards/In-
ternational Financial Reporting Standards) related
to the financial sector.

To assess the implementation issues for the
financial sector related to the financial instru-
ments standards (IAS 18, 32, 37 and 39 and
related proposed amendments).

Audience

e Assets and liabilities managers

¢ Internal and external auditors

¢ Financial controllers and accountants
in a commercial bank and/or financial
institutions.

Duration

3 to 5 days
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NVESTMENT AND PENSION FUNDS

Objectives 76%

i
To provide an overview of the investment funds 7bpic ca/
and pension funds industry in Luxembourg, s

Europe and the world by describing their organisa-
tion, players, rules and future trends. To present
the technical aspects of the matters including
type of instruments, portfolio management,
taxation and legal costs, marketing techniques,
customer behaviour.

Audience

e Private bankers

e Assets managers

e Young and middle level executives in
commercial banks, central banks and
financial institutions.

Duration

3 to 5 days
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\{ICROFINANCE CONCEPTS

jectiv
Objectives Toos,
To provide an overview of the microfinance Ibpl' "»‘al
industry in both fields: microcredit and microinsu- Cs

rance, covering its context, importance, present
and future development; its theoretical, practi-
cal and local concepts; its possible links with
traditional commercial banks.

Audience

e Executives in charge of national policy
making

e Banking and financial officers involved
or intended to be involved in the micro-
finance business.

Duration

3 to 5 days
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ONEY MARKET OPERATIONS

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Objectives

To provide a global overview of money market
products (fundamental notions, interest and
foreign exchange tools) and management of the
related risks; actors; arbitrage techniques and
opportunities; links between different markets
with a strong emphasis on practical application.

Audience
e Trading room dealers
e Risk managers
e  Private bankers
e Back-office managers
e Economists in government institu-
tions.
Duration
3 to 5 days
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VEW FINANCIAL PRODUCTS: DERIVATIVES
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jectiv
Objectives Toos,
To provide an overview of derivative instru- Ibpl' "»‘al
ments of first and second generation (forward Cs

rate agreements - FRA, swaps, futures, options,
structured products), their underlying details,
risk profile and payoffs with a description of the
relevant markets, their organisation and their ma-
jor players.

Audience

Private bankers
Asset managers
Risk managers
Traders.

Duration

3 to 5 days




ORTFOLIO MANAGEMENT

Objectives 719%

i
To analyse portfolio theory from financial market 7bpic Ca/
descriptions to valuation issues, market behaviour s

and correlations in order to build optimised port-
folios; to give explanations about capital asset
pricing models and arbitrage pricing theories.

Audience
e Portfolio managers
e Asset managers
e Analysts
e Risk managers
[ ]

Account managers and relationship
managers in private banking and asset
management.

Duration

3 to 5 days

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000
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REVENTION OF MONEY LAUNDERING

Objectives 76%

i
To review the ethical issue in relation to pre- 7bpic Ca/
vention of money laundering covering the fol- s

lowing aspects: origin and meaning of money
laundering, money laundering mechanism,
actions and procedures to be implemented at
national and international levels, as well as at
corporate and individual levels.

Audience

e Bank officers from both front and
back office

e More specifically for legal or anti-
money laundering officers

e  Compliance officers

e Account relationship managers.

Duration

3 to 5 days
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57 '..0"




#RIVATE BANKING

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Objectives

To provide a general overview of private banking
and the wealth management industry (its con-
cept, its history and background, its worldwide
importance today) with a general presentation of
private banking centres around the world and a
special focus on the activities of Luxembourg as
a financial centre in this respect.

To present the more technical aspects of this
business: investments products, investment
processes, legal and taxation aspects, acquisition
activities, customer relationship management and
sales efficiency, internal procedures.

Audience
e Heads of groups or senior advisors
servicing high and personal clients

within their organisation
e Executives from financial institutions.

Duration

3 to 5 days
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ROJECT FINANCE
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Objectives

To provide an overview of project finance
that enables the participants to interact with
specialists or to proceed to more in-depth
studies, covering the following topics: free
cash flow and project cash flow models,
project cycle risks and risk coverage, con-
tractual issues and procurement, financial
instruments for hedging or funding projects.

Audience

Young and middle level executives of financial
institutions.

Duration

3 to 5 days
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HISK MANAGEMENT

Objectives

To help participants integrate learned concepts
(types of risks, risks analysis and measurement,
risk management function, prudential rules and
authorities...) in their respective work and to act
in a modern banking environment. It places em-
phasis on analysis and measurement of liquidity
and operational risk, financial risk measurement
applied to different assets classes, statistical
methods for assessing market and credit risks
and management of risk capital.

Audience

¢ Top and medium level executives

e Seniors and middle officers involved in
risk management

e Assets and liabilities managers

e Treasury and internal controllers of
commercial banks, central banks and
financial institutions.

Duration

3 to 5 days




SME'S BALANCE SHEET ANALYSIS

0000 0000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000000

Objectives

To give participants a better understanding
of the different risk analysis tools and instru-
ments commonly used in the banking world;
to put them into practise with an emphasis
on corporate finance, analysis of the working
capital cycle, collection of financial data from
the borrower.

Audience

Officers of commercial banks in-
volved in corporate banking

Risk management officers
Corporate treasurers

Auditors

Officers from supervisory authority
with a minimum experience in cor-
porate finance.

Duration

3 to 5 days
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2 Cl DEALING CERTIFICATE

The increasing number of new countries entering the
international scene of the monetary and financial markets
generates an urgent need for education and recognition
of these new actors. The ACI, as a universally recognised
association, promotes and organises different examina-
tions including the “ACI Dealing Certificate”.

Training structure
The approach consists primarily of:

e A session divided into two parts (2x5 days) to
allow the candidates to assimilate topics and
better distinguish their various interrogations
A preparation punctuated with intermediate
tests and summaries followed by corrections
and detailed personalised evaluations
A two-headed “coaching” to increase the pos-
sibilities of work in sub-groups, to instigate the
presentation and to diversify the approaches
and experiments.

A permanent contact with interactivity between and
after the sessions is organised through e-mails. A team
approach is applied to stimulate the members and to
promote the links among the candidates.

Qualification

The ACI Dealing Certificate is a foundation programme
that allows candidates to acquire working knowledge
of the structure and operation of the major foreign
exchange and money markets, including the ability to
apply the fundamental mathematics used in these mar-
kets and their core products (cash, forwards and deriva-
tives), as well as the relevant basic skills necessary to
participate competently in these markets.

R RN

Audience Duration

2x5
working days

Dealers in the dealing room,
middle office and operations
personnel, auditors and
compliance officers, risk
managers, fund managers
with a very good under-
standing of financial English

Language

The course is held
in English.

Information

Practical details can be obtained upon request to ATTF.




C O M PLlAN C E in cooperation with IFBL and ALCO.

On an international level, the Basel Committee has officially recognised the compliance officer’s
function in the financial sector. In Luxembourg, the CSSF (Financial Sector Supervisory Commis-
sion) has made this function compulsory in all the financial institutions since 1st January 2006.

Training structure

In order to set up a solid and reliable framework aimed at professionalising the function of
compliance officer, IFBL and ALCO have now jointly developed a complete training programme.

e Fundamentals of a compliance officer's function: at the end of the training unit, the
participants will have a thorough understanding of the Luxembourg regulatory environ-
ment of a compliance officer.

¢ Implementing the regulatory framework: focusing on a different case study of a specific
environment.

e Mastering all aspects of a compliance officer's function: this master course covers all
the technical, practical aspects and decisions a compliance officer has to deal with.

Qualification

At the end of the seminar, an examination will test the “Compliance” knowledge of participants. The
test will be in written form. All successful candidates will be granted a professional certificate of
competency in the field of compliance.

©000000000000000000000000000000000000 00000000000000000000000000000000000000000000000000000
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Audience Duration Language

The course is held in
+ English.

.
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Bank staff dealing with the regulatory
and compliance issues
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BISCOVERING THE EUROPEAN FINANCIAL
OENTRE LUXEMBOURG

This seminar is offered within the framework of the two objectives of ATTF: to provide technical
assistance to partner countries/regions and to promote Luxembourg as a European financial
centre in these countries/regions.

The seminar provides a comprehensive and institutional concept of a modern and international
financial centre with a global view on:

e The EU and its financial framework
e The EU monetary system
e The financial centre of Luxembourg (general structure and different components).

Training structure
A comprehensive package composed of several aspects:

e Lectures on issues related to the objectives of the seminar

e Visits/presentations of financial institutions

e Exchange of views between the participants, the various lecturers and guest
speakers, as well as representatives of the visited institutions.

000 00000000000000000000000000000000000000000 0000000000000000000000

Audience Duration

Language

The course is
held in English.

Executives of banks and other financial
institutions from public and private sector, as
well as decision makers at governmental and
administrative levels

. .
0 0000000000000000000000000000000000000000000 000000000000000000000000000000000000000000 0

7 working days
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Information

Held only in Luxembourg. Can be organised as many times as requested, depending however
on the availability of visited institutions, ATTF experts and staff members. The seminar can
have a general focus on the topic. It can also emphasise more segmented aspects (wealth
management, human resources, project finance...). In this case, the duration would be about
10 days.




UND INDUSTRY

in cooperation with IFBL and ALFI.

Worldwide, the investment fund industry keeps on growing, developing and specialising. Together
with ALFI, the IFBL has set up a comprehensive and ambitious training programme, reaching from
the basics of investment funds to the most sophisticated subjects and products.

Training structure
This interactive seminar is split into two parts. The “general part” consists of a 7-day programme,

which is meant to give a general overview of the international fund industry, its development,
products and operations:

Part 1: Introduction to the Fund Industry

®eecececcccececccccccccng

H

¢ Overview of the Luxembourg Financial Centre Audience
e (Characteristics of Investment Funds & Players in the ¢ :

Fund Industry : Young executives and :
*  Fund Markets . : specialists of commer- :
e  Creating and Launching a Fund * cial and central banks *
*  Fund Accounting . : or other financial insti- :
e Fund Distribution & Shareholder Services * tutions interested in *
e  Shareholder Services : the fund industry :
e Future Trends in the Fund Industry : :
e Prevention of Money Laundering and Terrorist Financing : :

in the Fund Industry : :

Qualification

Course contents are validated by ALFI, the Association of the Luxembourg Fund Industry.

Part 2: The Investment Fund Market

e0ccccccccccccccccccccne

* Roles and functions of the different players in the Fund : Audience

Industry

Domiciliary and Compliance Functions

Fund Accounting

Managing Fund Distribution

Shareholder Services (Transfer Agency)

Future Trends in the Fund Industry: Alternative funds,

market infrastructure, new markets

¢ Prevention of Money Laundering and Terrorist Financing
in the Fund Industry

Executives and spe-
cialists of commercial
and central banks ac-
tive in the fund indus-
try or other financial
institutions.
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Qualification

Executives and specialists of commercial and central banks active in the fund industry or other
financial institutions.

£ 00000000000000000000000000000000000000000000000000000000000000000000000000000000000000000
. .

Duration Language Information

Further information about the “Fund
Industry” package is available on the
IFBL website: www.ifbl.lu.

. .
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7 working days The course is held in English.
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g UMAN RESOURCES MANAGEMENT

in cooperation with IFCC and POG

For ‘more efﬁclency in key aspects of modern human resources management at the

In the context of increasing globalisation, human resources will be more than ever a key factor for
the development of companies in a more and more competitive environment.

In this respect, the human resources management (HRM) function is already an important function
in many organisations with proactive strategies. The seminar is aimed to give new approaches and
to present new trends with an emphasis on intercultural aspects.

Training structure

The training starts with a teambuilding and self-challenging session including a dropping exercise,
a team-booster session and a rope course. The aim is to give the opportunity to the participants to
get acquainted to each other, to work in groups and to push their limits.

This training aims to look into the modern HRM practices used in Europe, taking the upcoming
multicultural aspects of HRM into consideration to consider its future. It also gives human resources
managers from different countries the opportunity to exchange views and experience.

The training course covers the following topics:

Teamwork

Competence management

Performance management

Talent management and succession planning

Leadership for human resources directors

Change management

Intercultural management

Key competences for the human resources managers of the future

© 00 0000000000000000000000000000000000000 2000000000000000000000000000000000000000000000000:

Audience Duration : Language

The course is held in
English.

Experienced human resources directors/
managers of commercial banks, central
banks and financial institutions.

0 000000000000000000000000000000000000000 00000000000000000000000000000000000000000000000000

10 working days
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Information

Held once a year in Luxembourg.

Fce POG

Personnel Officers



ICMA PRE-FOUNDATION CERTIFICATE

in cooperation with IFBL and ICMA (International Capital Market Association).

IFBL and ICMA (International Capital Market Association) have joined efforts, experience and
expertise to promote education in the field of “Internal Securities” in Luxembourg. As part of this
collaboration, an educational programme has been devised and designed for both front-office and
back-office personnel working in the banking and financial sector.

The primary objective of this programme is to enable participants to acquire an in-depth knowledge
and understanding of international securities markets instruments.

Training structure

The ICMA - Prefoundation Programme is a one-week residential training on international securities
markets instruments, held twice a year in Luxembourg. It covers the following subjects:

Fundamentals of Financial Mathematics

Fixed Income Products, Bonds and Futures on Bonds
Financial Analysis, Equities and Funds

Repos and Swaps

Securities Clearing, Settlement and Custody
Origination and New Issues

Options

Structured Products

Investment Funds.

Qualification

At the end of the programme, participants will be required to sit an examination.
Attendance at every module will be a compulsory prerequisite for the award of a diploma at the end
of the programme, following, of course, successful completion of the examination.

©0000000000000000000000000000000000000000000000032000000000000000000280000000000000000000000

Audience Duration Language

The course is held
in English.

This programme is particularly recommended
for front-office and back-office personnel with
more or less four years of practical experience
in the industry. However, the programme is also
open to anyone within the industry who would
benefit from an intensive and in-depth analysis of
international securities by specialists in the field.
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5 working days
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Information

Held twice a year. Further information about ICMA Pre-Foundation Certificate is available on the IFBL
website www.ifbl.lu.
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NTERNATIONAL TRAINING IN FINANCIAL
R | SK MANAG E M E NT in cooperation with IFBL and PRIM.

In an increasingly complex and interdependent world of financial markets and products, as well
as in the context of new regulatory requirements (Basel Il, CRD, IFRS), efficient risk control and
management is a crucial element which can determine the fate of a company and its investors. IFBL
and PRIM propose a high level training programme in Financial Risk Management.

Training structure

Taking into consideration the needs and the requirements of the professionals within the financial
world, the programme is structured in two parts:

Georges Hiibner holds a Ph.D. in Management from INSEAD. He is the Deloitte Professor of Finan-
cial Management at HEC Management School, University of Liege, Associate Professor of Finance
at Maastricht University, Senior Researcher at the Luxembourg School of Finance and Affiliate
Professor of Finance at EDHEC (Lille and Nice).

2. a complete FRM training programme in 5 days with Prof. Philippe Jorion

Philippe Jorion is Professor of Finance at the Graduate School of Management at the University of
California at Irvine. He also taught at Colombia University, Northwestern University, the University
of Chicago and the University of British Colombia. He holds an MBA and a Ph.D. from the University
of Chicago, and a degree in engineering from the University of Brussels.

The objectives of the programme are :

e to provide high quality training in financial risk management
e to focus on regulatory requirements (Basel Il, CRD, IFRS)
e to prepare for the international examination of GARP.

Qualification

This programme is considered as a preparation training. It prepares candidates for the GARP FRM
exam. The Financial Risk Manager (FRM) exam, launched in 1997, is recognised as the world’s
most prestigious global certification programme for Financial Risk managers. The FRM measures
a candidate’s ability to dynamically manage financial risk in real-world settings. Participants wishing
to take this examination are required to register directly with GARP.

©0000000000000000000000000000000000000000000 2000000000000 0000000000000000000000 000000000000

: Audience : Duration : Language :
: Persons with a good knowledge of English : 5 working days + a : The course is &
: and specialising in the field of Finance or Risk : preliminary preparation : held in English. ¢
: Management: risk managers, treasurers and : session of 5 working : :
. traders, risk analysts, portfolio managers :+ days (if necessary) : :
Information

Held once a year. A separate information leaflet is available on request. Further information about
international training in Financial Risk Management is available on the IFBL website www.ifbl.lu.
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¥REVENTION OF MONEY LAUND(@INE

Within a fast changing business environment with many new busi-
ness opportunities and an ever changing legal and regulatory
climate, compliance and anti-money laundering (AML) are often
insufficiently taken into account, potentially leading to additional
risk for the company.

How can compliance and AML, as legal requirement and func-
tional department, support current business and be included
when making the right strategic choices? How can compliance
and AML help strike the right balance between benefiting from
the opportunities and challenges in the market and the risks this
entails?

Training Structure
The training course covers the following points:

e Key elements and aim of law and regulations

e Money laundering strategies, methods and tech-
niques

e Money laundering practices

¢ Implementation of a dynamic AML system including
Know Your Customer (KYC) and the support of soft-
ware

e |mportant AML related parties.

It also aims to help participants become acquainted with AML
best practices in leading Luxembourg banks (procedures and
supporting tools).

Audience
Commercial bankers:

e Account managers in contact with the customers and
interested in learning more about AML

e Compliance and AML officers of banks, in the process
of building up their AML/Compliance system

Central bankers/ supervisors:

e Officers dealing with these matters at supervisory
level

©0000000000000000000000000000000000000000000000000000000000
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Duration Language

The course is held in
English.

. .
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7 working days
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Information

Held once a year in Luxembourg.




r R |VATE BAN Kl N G in cooperation with ABBL and IFBL.

Training

Module 2:

eeccccccccccccce

Module 1:

7 working days

Structure

Investment Side of Private Banking:

Equities and Bond Investments

Money Market and Forex

Investment Funds

Analysis of Derivatives

Portfolio Management

Preventing Money Laundering in Private Banking

Relationship Management Side of Private Banking:

Structured Products

Alternative Assets

Portfolio Management

Tax Efficient Vehicles and Insurance

Financial Risk Measurement and Management
Examination

Prevention of Money Laundering

Language

The course is held in
English.

eeccccccccce

Information

Held once a year in Luxembourg.
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A great diversity of professions, services and products exists within the Private Banking industry.
In this very important and expanding field, the IFBL has developed training programmes aimed at
providing candidates with a thorough understanding and knowledge, as well as the client orientated
competencies related to Private Banking.

This training course is split into two different modules, the first one focusing on fundamentals about
the investment side of Private Banking and the second one on all the aspects covering the Relation-
ship Management side of Private Banking. The methodology used to teach the different concepts
is mainly through case studies.
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Audience

Young executives and
specialists of commer-
cial and central banks
or other financial institu-
tions
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Audience

Executives interested and
dealing with investment
and fiscal problems
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